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During the months of July and August 1977, the Grand Traverse Area Data 

Ctervtar undertook a Beach User Survey for the purpose ofs 

0 ) developing a model for estimating seasonal population, 

(2) Providing social economic and planning information for govern-

ments, industries, businesses, commercial and educational enter-

prises
 9 

(2) determining who uses the beaches and for what purposes, 

(4) developing a model that planning agencies can use to plan and 

coordinate recreation. 

A survey was taken on twenty-three Lake Michigan and Grand Traverse Bay 

beaches in the counties of Antrim, Benzie, Grand Traverse, Kalkaska and 

Leelanau, Thirteen inland beaches were also surveyed, providing a total 

of 1,387 completed interviews. This reports contains the information 

compiled from those interviewed. 

We would like to thank the interviewers for their valuable assistance in 

collecting the material. Without them, this report would not have been 

possible. I would like to express my thanks for the work of our highly 

skilled staff: Ginny Wolfinger, Research Specialist; Anne Helliar; Mary 

McMillan, Research Assistant; and Sarah Davis, Secretary, for their assist-

ance in compiling so much of the information and editing the study. 

The research and publication of this study was made possible by a contract 

with Northwest Michigan Manpower Consortium and local community contri-

butions . 
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INTRODUCTION 

The Grand Traverse Area possesses unique natural features which have 

brought it national recognition as a year-round playground. With 260.9 

miles of shoreline on Lake Michigan and Grand Traverse Bay and an abun-

dance of rivers, streams, lakes, and forests, our area offers both Mich-

igan residents and non-residents a wide selection of recreational activ-

ities. While all four seasons welcome visitors, July and August record a 

population growth of 1.9 times that of the permanent population. 

The Grand Traverse Area Data Center has developed a model to determine 

population estimates, both permanent and seasonal, for the five counties of 

Antrim, Benzie, Grand Traverse, Kalkaska, and Leelanau. The model for sea-

sonal population consists of three sample surveys and two indices. 

The first survey was taken of lodging facilities (hotels, motels, 

cabins, and campgrounds - both public and private) and the second survey 

was taken of non-residental property owners. A third survey of residents 

was taken in the spring of 1975 to determine the number of guests of 

residents. 

The indices studied in 1976 were gasoline sales tax and hospital emer-

gency ward visits. This enabled us to update seasonal population estimates 

without the expense of an additional survey. The seasonal population esti-

mates are low, because certain groups of people were not included in the 

sample survey of 1975. 

Those not included were: 

1. Primitive campers (not in a designated campground). 

2. Campers who park alongside a road. 

3. Residential owners who rent their cottages but do not advertise. 

4. Day visitors to the area - transients. 
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During August 1976, the Grand Traverse Area Data Center undertook a 

pilot beach use census. Three public beaches in Traverse City and one in 

Elmwood Township, Leelanau County, were surveyed. This was conducted on 

one afternoon between 1:00 and 4:00 p.m. A total of 285 people were inter-

viewed, and from those interviewed, we were able to determine some charac-

teristics of the users. 

1. How many were residents. 

2. How many were visitors to the area. 

3. Where they were staying and for how long. 

4. Their opinion of the beaches. 

This survey provided day-user information valuable to the population 

model, also social characteristics and beach user attitudes. The inter-

views showed that each beach attracts a different group. Some parks were 

used more by teenagers, some by tourists, and others by families. 

Knowledge of beach users is useful in providing social and economic 

information to facilitate recreational planning to meet present and future 

needs. The Grand Traverse Area Data Center undertook a beach survey in the 

summer of 1977 to accomplish the following objectives: 

1. To further develop a model for estimating seasonal population. 

2. To provide social, economic, and planning information for govern-

ments, industries, businesses, commercial and educational enter-

prises . 

3. To determine who uses the beaches and for what purpose. 

4. To construct a model for agencies to plan and coordinate recreational 

facilities. 

The findings presented in this report are the results of this survey. 
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STUDY PROCEDURE 

The survey was taken on twenty-three Lake Michigan and Grand Traverse 

Bay beaches in the counties of Antrim, Benzie, Grand Traverse, Kalkaska and 

Leelanau. Thirteen inland lake beaches in these counties were also surveyed. 

All beaches were visited for a period of eight hours on a weekday, and four-

teen beaches were visited for the same number of hours on a weekend. Each 

group on the beach was surveyed with an adult member being the one interviewed 

When no adult was present, the oldest member of the party x*as selected. The 

survey was designed to obtain information on the group members
1

 recreational 

activities, and to collect demographic information, opinions and spending data 

A total of 1,387 interviews was collected representing the 4,950 people 

using the beaches. This estimate of beach users is low as it does not include 

all weekend Clinch Park beach users. The weekend census of this beach was not 

complete due to the great number of people on the beach, although it is esti-

mated that one third of all parties were surveyed. 

It is estimated that there are about 5,000 people on the beaches on an 

average day in July and August. When considering an "average day" weather 

must be taken into account. All beaches were sampled regardless of weather. 
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WHO OSES THE BEACHES? 

In Table 1, the age distribution of the Individuals on the beach is 

shown. 

TABLE 1 

AGE AND SEX DISTRIBUTION 

Beach User 

Summer 1977 

Ages Hales Females Total 

Median Age 21 23.2 21.8 

Number 2,423 2,527 4,950 

0-9 51.7% 48.3% 18.4% 

10-14 52.3% 47.7% 14.0% 

15-17 52.5% 47,5% 7.4% 

18-29 47.6% 52,4% 23.6% 

30-60 47.2% 52.8% 30.8% 

61 + 42.3% 57.7% 5.8% 

Percentage 
of Total - 48.9% 51.1% 100.0% 

About half of the beach population is younger than the median age of 

21.8 years. This is considerably younger than the U. S. median age of 

28.8 (see Table 2). There are more young people (17 and under) using the 

beaches than older people, and more young males than young females. As 

people age, women use the beaches more than men. Both biological and cul-

tural factors contribute to this shift. There are more adult older women 

than men because women live longer. Culturally, men are the breadwinners, 

therefore a higher percentage of adult males are in the labor force, 

restricting the time they have to use the beaches. Adult females tradi-

tionally take on the responsibility of families, and taking the children 
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to the beach Is part of this responsibility. As shown In Table 10, page 14, 

one out of seven people choose a beach for family-related reasons. Of the 

local residents surveyed one in five stated family reasons for choosing the 

beach. A good place to bring the children, swimming lessons, meeting a 

member of the family are examples of family related responses. 

Upon retirement, males represent a slightly higher percentage of beach 

users than they do of the total population. Apparently, given the opport-

unity, men would frequent the beaches slightly more often than women. 

TABLE 2 

AGE AND SEX DISTRIBUTION 

United States 

1975 

Age 

0-13 

14-17 

18-34 

35-64 

65 + 

Percentage 
of Total -

Median Age 

Total 

23.2% 

7.9% 

27.3% 

31.1% 

10.5% 

100.0% 

28.8 

% in 
Age Group 

Males 

51.0% 

50.9% 

49.6% 

48.1% 

40.9% 

48.7% 

27.6 

% in 
Age Group 
Females 

49.0% 

49.1% 

50.4% 

51.9% 

59.1% 

51.3% 

30.0 
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In Kalkaska County the median age of beach users is 12.7 years, as s h W n 

In Table 3* Kalkaska County has only inland lakes, and draws a smaller number 

of visitors to the area. The local adult is probably working and the children 

are using the beaches* It is probable that for Kalkaska the weekend beach user 

is significantly older than the weekday user. This concept can be extented to 

include the other four counties as well. 

Respondants were classified as: 

1. Resident (Number • 1,380) one who lives in Antrim, Benzie, Grand 

Traverse, Kalkaska or Leelanau County. 

2. Visitor staying in area (Number » 3,570) includes -

A. Visitor staying in area: 

1. Non-Resident property owners - people living outside 

the five counties who maintain a vacation home here. 

2. Lodging Accomodation Visitors - People staying in camp* 

grounds, hotel/motels, or rented cottages. This also 

includes people staying with friends or relatives. 

B. Visitor Passing Through - Day users who live outside the 

area or transients. 

TABLE 3 

MEDIAN AGE OF BEACH USER BY COUNTY 

Summer 1977 

County Median Age 

Antrim 

Benzie 

Grand Traverse 

Kalkaska 

Leelanau 

20.0 
22.0 
22.5 

12.7 

22.0 

-6-



I 
1 

I 

I 

1 

k 
I 

I 

I 

-O,. • I* 1 \ : O c -'T1* 



Visitors to the area were asked where they were staying, 

visitors interviewed almost half stay in a campground. 

Of the 3,570 

TABLE 4 

LODGING OF AREA VISITOR 

Summer 1977 

Percentage 

3,570 

40.4% 

23.1% 

16.2% 

9.2% 

5.9% 

3.9% 

1.3% 

100.0% 

Visitors were asked how long they were staying in the area. Their 

response is shown in Table 5. The non-resident property owner resides in the 

area about a month, while the lodging accommodation visitor stays about a week 

and a half. 

Place Staying 

Number 

Campground 

Hotel/Motel/Rented Cottage 

Staying w/Friends or Relatives 

Non-Resident Property Owner 

Visitor Passing Through 

Other 

No response 
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TABLE 5 

LENGTH OF STAY - VISITOR IN AREA 
Summer 1971 

Length of Stay 

Number 

Over Night 

Weekend 

Part of/Whole Week 

Two Weeks 

Over Two Weeks 

All Summer 

Undecided 

Average 

Non-Resident 
Property Owner 

61 
- 0 -

4.9% 

21.4% 

29.5% 

18.0% 
24.6% 

1.6% 
31.6 days 

Lodging 
Accommodation 

Visitor 

691 

6.4% 

12.6% 
29.9% 

43.3% 

4.8% 

2.5% 

.4% 

11.3 days 

Interviewed adults were asked to give an estimate of their daily spending 

while in the area. As Table 6 shows, the average visitor staying in the area 

spends about $36.00 a day. Also, he stays about 12.95 days, spending approx-

imately $466.20 during that time. 

TABLE 6 

AVERAGE DAILY SPENDING PER VISITOR 
Summer 1977 

Type Total 

Visitor Staying 
in Area $36.00 

Hotel/Motel/ 
Rented Cottage 56.00 

•s. -
Campground 27.00 

Visitor Passing 
Through 32.00 

Food 

$15.00 

20.00 
13.00 

13.00 

Lodging 

$12.00 

j 25.00 

6.00 

7.00 

Other 

$ 9.00 

11.00 

8.00 

12.00 
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Other areas with similar characteristics to our region have studied their 

tourist industry. In a 1971 input-output analysis in Door County, Wisconsin* 

William A. Strang found that: 

1. Expenditure level is directly related to household income of the head 

of the party. Among the occupation market segments* sales workers 

were
 ,f

big spenders
11

 relative to their incomes* Occupation groups 

associated with high incomes also spent above-average amounts. 

2. Older age groups spent more than the younger groups. The 65 year and 

over group spent the most* although their incomes were relatively low. 

3. Party size did not significantly affect total expenditures* although 

larger parties did spend somewhat more than smaller parties. If facil-

ities and space are limited (therefore limiting the total number of 

persons who can be served in a given season)* the county would gener-

ate more revenues by attracting smaller sized tourist parties. 

4. Illinois residents spent substantially more than visitors from area 

counties. However* overall* residence was not a statistically sign-

ificant factor affecting expenditures. 

5. Campers were conservative spenders in all categories except food 

stores and government (primarily campground fees). The expenditures 

of persons staying in other types of accommodations were similar 

except for the differences in lodging costs themselves. 

6. Persons who came to Door County to engage in water-related activities 

(fishing* swimming* boating* etc.)spent slightly more than average. 

Persons coming to engage in other specific activities (such as golf) 

were the highest spenders. 

Where do the people on the beaches come from? About 80.0% of the people 

on the beaches during mid-summer are residents of the State of Michigan. Of 
these* about 30.0% are local residents. Other people come from all over the 

world. In the sample* respondents said they were from as far away as Europe 

and Australia. 
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TABLE 7 

RESIDENCE OF BEACH USER 
Summer 1977 

Place of Residence 
Number 
Resident of Five Counties 
Northwest Michigan 
Northeast Michigan 
Michigan - downstate 
Great Lakes Area 
U. S. - South Atlantic 
U. S. - Southwestern 
U. S. - Middle Atlantic 
U. S. - North Central 
U. S. - South Central 
Canada 
Other Foreign Countries 

Total 

Percentage 
from each Area 
4,950 

30.3% ] 

3.4% 1 

1.0% 3 
47.1% ] 

9.6% 

1.0% 
1.4% 

1.2% 

1.3% 

1.0% 
2.3% 

.4% 

100.0% 

81.8X 

People from the northwestern and the North Atlantic states combined 
do not make up enough people to appear on the above table. I hey make up 
less than three hundredths of one percent (0.03%) of the people on the 
beaches. Northern Michigan is similar in climate to both the North Atlan-
tic and Northwestern states. After taking distance into consideration, it 
appears that in deciding on a place to vacation people want an environment 
that is different from what they have at home. 

An attitude survey can provide an opportunity for people to share and 
express what is often in the "atmosphere*1 but never put into concrete terms. 
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Feelings of people &s they go about their recreational activities are seldom 

put into formal terms * Each of those interviewed was asked an open ended 

question "why did you choose to vacation in this area?" Almost a third of 

the people who vacatibti in our area come out of habit. They stated that they 

always come here, or that they have been coming here for years, and they re-

turn annually. Others come to visit family and friends, and one out of six 

are attracted by the beauty and aesthetic qualities of the region. Recommen-

dation, reading or advertisement brought 12.7% of the visitors to the area. 

TABLE 8 

WHY VACATION IN AREA 
Summer 1977 

Number 

Habit 

Family/Friends 

Aesthetics 

Recommended 

Business 

Special Attraction 

Chance 

Other 

525 0 
1 

h (0 o w 
H* 

ft a. H O (v ft 

59 

66.1% 

18.6% 

8.5% 

5.1% 

-0-

1.7% 

-0-

-0-

< ° £ H - d O O 05 p o a. 
H* rr ft 09 
n H- y H. 
o O O 53 
M £ I 0Q 

673 

29.1% 

27.2% 

15.6% 

14.1% 

6.4% 

2.5% 

2.1% 
3.0% 

H * < 
EX p H* 
H W CD 
O W F* 
C H* ft 
oq rj o 
sr GO hi 

85 

22.4% 

15.3% 

22.4% 

7.1% 

9.4% 

7.1% 

10.6% 

5.7% 

9 
r» (0 

817 

31.1% 

25.3% 

15.8% 

12.7% 

6 . 2 % 

2.9% 

2.8% 
3.2% 

100.0% 100.0% 100.0% 100.0% 
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Respondents were asked, "How often do you use this beach?" (3ee 

Table 9). Almost half of the residents consistently visit the same beach. 

Only venturing out to experiment with a new beach once in a while, they 

choose a beach because of its close proximity to home (See Table 1C). They 

feel the local 1 caches are excellent places to take their family and visit 
with frier; Ci * 

Non-res deut property owners are similar to residents* They are 

likely to spend a large portion of their summer here, and have an invest-

ment in the area. Though one out of every two had never used this beach 

before or uued it very seldom, another third used it on a weekly basis or 

more frequently. They were more likely to choose a beach because of its 

beauty, though its closeness to home and Its family appeal also played a 

major part in the selection. 

Lodging accommodation visitors are most likely to choose a beach 

because of its proximity to where they are staying. While in the area they 

have a tendency to frequent the same beach. 

The visitors passing through the area took advantage of a beach be-

cause it was close and convenient to their route of travel. More than any 

other group, these individuals were on a particular beach through a fortu-

itous choice. It is significant that 12.8% of this group used the beach 

at least once a week. To this, add the information on the visitor passing 

through as seen in Table 8. Almost one fourth of the visitors passing 

through are in our area out of habit and use our beaches fairly consistently. 

-13-
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TABLE 11 

RECREATIONAL CHOICES 
Summer 1977 

Satisfy/ 
Participate 

N « 

Psychological 
Needs 

Close/Convenient 

Social Needs 

Beach/Water 
Related 

Other Activities 

Total 

Why Choose 
This Beach 

1,377 

31.1% 

21.9% 

36.5% 

7.1% 

3.4% 

100.0% 

Activities 
In Progress 

1,377 

38.2% 
N/A 

15.6% 

43.1% 

3.1% 

100.0% 

Planned 
Activities 

1,377 

13*9% 

N/A 

18.5% 

63.7% 

5.5% 

101.6% 

N/A « Not Applicable 
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Beaches are considered an area for recreation, and "re-creation" by 

definition means "to restore oneself to health ~ to create oneself anew v'{ 
such as to restore and refresh oneself in strength or spirits.

58

 Three 

questions were asked of those interviewed: (1) What is the primary 

reason you chose this beach today? (2) What activities are you now do-

ing? (3) What do you plan to do while on the beach? The respondent's 

answers fell into four categories: 

A. Psychological Reasons 

(1) Aesthetics - People choose a beach to sight-see, to view 

the sunset, or because the beach is quiet and secluded, 

or just a pleasant place to be. 

(2) Relaxation - People came to sleep, rest, meditate, read, 

listen to music, or recuperate. 

B. Social Reasons 

(1) People came to visit with friends or relatives or meet 

someone of the opposite sex. 

(2) People came to play games* 

(3) People came to picnic. 

C. Special Water/Beach Related Activities 

(Though this catagory is mentioned by less than 10% of the 

respondents as a reason for choosing a beach, it is inherent 

in the total factor - people simply chose "a beach" for 

recreation). 

(1) Walk along the beach - includes wading and rock hunting. 

(2) Playing in the sand. 

(3) Boating. 

(4) Water Skiing. 

(5) Swimming. 

(6) Fishing. 

*Webster's Seventh New Collegiate Dictionary. Springfield, Massachusetts: 
C & C Merrian Company, 1970. 
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D. Miscellaneous 

(1) Beach chosen for special attractions such as an antique 

anchor, dunes, zoo or ducks. 

(2) Choice made because of the playground equipment avail-

able. 

(3) Other - a dog exercise spot, a pleasant place to wait, a 

place to bathe, a picture - taking spot. 

Table 11 provides the recreational choice of the beach survey 

responents. As was stated earlier, water/beach related activities are 

inherent reasons for being on the beach. Beach and water related activ-

ities can be very social. The majority of people on the beaches came in 

twos or threes. Planned activities do not equal 100% (See Table 13) as 

people often plan for more than one activity. 
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TABLE 12 

ACTIVITIES NOW DOING 
Summer 1977 

CO 
I 

A
c
t
i
v
i
t
y
 

R
e
s
i
d
e
n
t
 

N
o
n
-
R
e
s
i
d
e
n
t
 

P
r
o
p
e
r
t
y
 

O
w
n
e
r
 

A
c
c
o
m
m
o
-

d
a
t
i
o
n
 

V
i
s
i
t
o
r
 

L
o
d
g
i
n
g
 

V
i
s
i
t
o
r
 

P
a
s
s
i
n
g
 

T
h
r
o
u
g
h
 

N - 526 91 1,079 134 

Isychological 41.5% 31.9% 36.9% 32.8% 

Relaxing 38.8% 26.4% 31.7% 27.6% 33.9% 
Aesthetics 2.7% 5.5% 5.2% 5.2% 4.3% 

Social 20.4% 13.1% 12.3% 15.6% 

Visiting w/friends 
relatives 15.8% 9.8% 8.7% 7.7% 12.0% 
Picnic 2.4% 1.1% 2.4% 6.7% 2.6% 
Playing Games 2.2% 2.2% 1.2% 1.2% 1.6% 

Water/Beach 
Related Activities 35.9% 50.6% 47.2% 48.4% 

Swimming 21.3% 16.5% 18.6% 20.1% 19.6% 
Walk along 
beach 11.3% 27.5% 24.9% 26.9% 20.0% 
Boating 1.6% 4.4% .6% .7% 1.2% 
Fishing .8% 1.1% 1.0% .7% .9% 
Water Ski —0— 1.1% .6% —0— .3% 
Sand .9% -0- 1.5% -0- 1.1% 

Miscellaneous 2.2% 4.4% 3.6% 3.2% 

Playground 
equipment 1.1% 3.3% 1.4% 1.5% 1.4% 
Special 
attraction -0- -0- .5% -0- .2% 
Other 1.1% 1.1% 1.7% 1.7% .9% 

H 
O rt » 

1,380 

38.2% 

16.2% 

43.1% 

2.5% 

100.0% 100.0% 100.0%— 100.0% 100.0% 100.0% 100.0% - 100.0% 100.0% 100.0% 





TABLE 13 

ACTIVITIES PLANNED 
Summer 1977 
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Number 526 64 695 102 1,387 

Psychological 13.1% 12.5% 15,3% 9.8% 13.9% 

Relaxing 12.7% 10.9% 14.7% 8.8% 13.3% 
Aesthetics .4% 1.6% .6% 1.0% .6% 

Social 19.0% 11.0% 18.2% 20.8% 18.5% 

Visiting w/friends, 
r relatives 7.0% 1.6% 5.3% L.2% 5.6% 

Picnic 7.6% 6.3% 8.2% 16.7% 8.5% 
Playing games 4.4% 3.1% 4.7% 2.9% 4.4% 

Water/Beach Related 
Activities 57.2% .61.1% 71.8% 47.1% 63.7% 

Swimming 32.3% 26.6% 27.1% 12.7% 27.9% 
Walk along 
beach 14.4% 18.8% 23.7% 20.6% 19.7% 
Boating 5.3% 4.7% 9.8% 6.9% 7.6% 
Fishing 4.0% 7.8% 9.3% 5.9% 7.0% 
Water Ski .8% 1.6% 1.2% -0- .9% 
Sand .4% 1.6% .7% 1.0% .6% 

Miscellaneous 4.0% 3.2% 7.1% 6.0% 5.5% 

Playground 
equipment 2.1% -0- 2.6% 2.0% 2.2% 
Special 
attraction .4% 1.6% .9% -0- .6% 
Other 1.5% 1.6% 3.6% 4.0% 2.7% 

93.3% 93.3% 87.8% 87.8% 112.4% 112.4% 83.7% 83.7% 101.6% 101.6% 





It is essential that recreation planning take into consideration 

three aspects* Beaches oust provide an individually renovating environ-

ment which encourages sociability, while allowing space for a variety of 

activities. Another point to consider is the third reason people chose 

a beach - its close proximity to where they live or stay. To be consist-

ently used by both resident and visitor* a beach must be close, convenient 

and visible to the people who will enjoy it. 

The results of the survey indicate that recreational planning must 

consider local residents and area visitors. Local residents» who use the 

beaches at a fairly constant rate, make up 30% of all people on the 

beaches. Since recreation is an ongoing process and not a one or two-week 

activity, planning for the area resident is essential. This is empha-

sized by the fact that many residents use the beaches almost daily in the 

summer. Tables 12 and 13 provide a detailed outline of the activities in 

progress and those planned by resident, non-resident property owner, lodg-

ing accommodation visitor and visitor passing through. 

"Relaxing, walking along the beach, and visiting with friends and 

relatives" rate high as what beach users are actually doing. This is a 

convenient time for the interviewer to approach a person, and this will 

contribute to its rating. 

One set of questions focused on attitudes people had about the beach 

they were visiting. Table 14 shows how the different types of visitors 

view the beach. Local residents are more critical than the visitor of 

the condition of the beach and its facilities. They are far more con-

cerned about cleaniness, the number of people and their behavior, and 

about noise. Generally, the beaches were considered to be clean and not 

over crowded. Very few people felt that boats were a problem to swimmers 

in the area. While a fourth of all the people interviewed felt there was 

too much noise on the beach, most said it was not a problem. Almost half 

of all interviewees felt that facilities need improvement. 

-49-



..W r, s , v . j. 

: x he* ^ ijj&i:. ; 

^"': -

H • . ** 

X. J' TV • , .. . V •• ? TOJJVL;^ . v 0: 



I I 

N - 526 

Clean 63.1% 
Okay 32.5% 
Dirty 4.2% 
No Response .2% 

Total 100.0% 

Not Too Many People 70.3% 
Sort of Crowded 25.3% 
Crowded 3.4% 
No Response 1.0% 

Total 100.0% 

Parking is adequate 75.3% 
Somewhat Difficult 12.7% 
A Real Problem 3.2% 
No Response 8.7% 

Total 99.9% 

Its very quiet 59.1% 
There is some noise 35.5% 
Traffic-noise Problem 2.7% 
No Response 2.7% 

Total 100.0% 

TABLE 14 
ATTITUDE OF BEACH USER 

Summer 1977 

64 

81.3% 
14.1% 
3.1% 
1.5% 

100.0% 
82.8% 
14.0% 
-0-
3.1% 

99.9% 

76.6% 
7.8% 
3.1% 

12.5% 

100.0% 
82.8% 
12.5% 
1.6% 
3.1% 

100.0% 

n 6 ® Q <0 H> 8

 s s 
09 H % 

HI O 
ft 
P. 

695 102 1,387 

83.4% 79.4% 75.3% 
14.2% 12.7% 21.1% 
1.6% 6.9% 3.0% 
.7% 1TQ% 

99.9% 100.0% 100.0% 

85.6% 83.3% 79.5% 
11.9% 9.8% 16.9% 

.6% 1.0% 1.7% 
1.9% 5.9% 1.9% 

100.0% 100.0% 100.0% 

82.6% 88.2% 80.0% 
9.2% 4.9% 10.2% 
1.6% 2.9% 2.4% 
6.6% 3.9% 7.4% 

100.0% 99.9% 100.0% 

74.5% 78.4% 69.4% 
20.7% 14.7% 25.5% 
1.7% 2.0% 2.1% 
3.1% 4.9% 3.0% 

100.0% 100.0% 100.0% 





Facilities are Great 36.7% 
Needs Improvement 50.1% 
Terrible 7.0% 
No Response 6.1% 

Total 99.9% 

People Considerate 66.2% 
People O.K. 28.3% 
Wild-Undisciplined 1.0% 
No Response 4.5% 

Total 100.0% 

Boaters are Problem 5.1% 
Boaters no Problem 91.8% 
No Response 3*1% 

Total 100.0% 

TABLE 14 (cont
 ?

d) 

ATTITUDE OF BEACH PSER 
Summer 1977 
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37.5% 40.4% 42.1% 39.0% 
45.3% 34.5% 31.4% 40.7% 
1.6% 8.1% 3.9% 7.1% 

15.6% 17.0% 22.5% 13.2% 

100.0% 100.0% 99.9% 100.0% 

81.2% 78.1% 77.4% 73.7% 
12.5% 16.4% 14.7% 20.6% 
-0- .2% 2.0% .6% 
6.3% 5.3% 5.9% 5.0% 

100.0% 100.0% 100.0% 99.9% 

3.1% 3.0% 3.9% 3.9% 
93.7% 93.8% 92.2% 92.9% 
3.1% 3.2% 3.9% 3.2% 

99.9% 100.0% 100.0% 100.0% 
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The Seasonal Population of the Grand Traverse Area, September 1975 

provided information on seasonal population for the year 1974. This 

study included people staying overnight within the five counties, but 

did not include the following: 

1. Primitive campers not registered with any campground. 

2. Campers who park alongside a road. 

3. Residential owners who rent their cottages but do not adver* 

tise. 

4. Day vistors. 

5. Permanent residents who vacation outside the five county arfea. 
i 

The beach survey of 1977 enables the Data Center to provide information 

concerning the day visitor, addressed in this study as "The Visitor Passing 

Through." 

TABLE 15 

SEASONAL POPULATION BY TYPE Of VISITOR 
1975 and 1977 

Total Visitor 
Staying in 
Area 

Type of 
Visitor 

[ Lodging 
[ Accommo-
[ dation 
[ Visitor 
I 
[ Non-Resident 
[ Property Owner 

Study 
1975 

Percentage 
of Total 

40.7% 

59.3% 

Beach 
Survey 1977 

Percentage 
of Total 

80.7% 

7.4% 

Visitor 
Passing Through N/A 11.8% 

Of those visiting the beaches, 80.7% are visitors staying in the area 

and 7.4% are the non-resident property owners. 
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The non-resident property owners are dif^roportiorially represented in 
the beach survey compared with the seasonal population study of 1975. The 

non-resident property owner was almost 60% of the total visitor staying in 

area in 1975. This stands to reason as many nop-reside?? t property owner 

possess waterfront property and visit their own beaches. To estimate the 

number of visitors passing through in 1977, a ratio was computed of lodg-
ing accommodation visitors in 1974 to total visitors in 1974. Assuming 

the ratio of lodging accommodation visitors in 1977 to total visitors stay-

ing in area in 1977 is the same, gives an estimate of 1,707 total visitors 
per day in 1977 as part of the beach survey sample. 
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28,641 
70,295 

695 
(1,707) 

Subtract lodging accommodation visitors in 1977 from total visitor in 

area in 1977. This makes non-resident property owner beach user (1977) 

proportional to the non-resident property owner in total visitors staying 

the area, as it was in the 1975 study. 

Percent 
of Total 

Non-Resident Property Owner 1,012 55.9% 

Lodging Accommodation Visitor » 695 38.4% 

Visitor Passing Through • 102 5.6% 

Total 1,809 99.9% 
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The total population per day stated for July and August (Study 1976) 

is lacking 5.6% (visitors passing through). In July 1976 there would have 

been an estimated 105,590 people per day in the area instead of 99,677 * 
people. 

Seasonal Population 
including Visitor 

Month Seasonal Population Passing Through 

July 99,677
 (

.
} m

 105,590 

August 87,622 92,820 

Each interviewer counted the number of people on the beach and the 

boats on the water between designated time periods. The peak time periods 

of beach usage are between 12 and 4 p.m. More boats were counted in the 

early morning than any other time of day. 

TABLE 16 

TIME PERIODS OF BEACH PSE 
Summer 1977 

People Boats 

Time Period 

Average 
Number of 
People Range 

Average 
Number of 
Boats Range 

10 - 12 A.M. 13 0 - 6 5 4 0 - 3 0 

1 2 - 2 P.M. 28 0 -170 4 0 - 2 5 

2 - 4 P.M. 27 0 -300 3 0 - 2 0 

4 - 7 P.M. 15 0 - 6 5 2 0 - 1 0 

Population Characteristics of the Grand Traverse Area, June 1977. 
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CLOSING COMMENTS 

The seasonal population studies provided by the Data Center have 

shown a 97.8% increase in July and August visitors to the area over 

the last seven years. The beach survey reports that half of the beach 

visitors in the five counties are Michigan residents. 

In a recent study provided by the Michigan Department of Natural 

Resources (DNR) two-thirds of the Michigan heads of households vaca-

tioning for at least 5 days, planned to travel outside Michigan. The 

DNR felt this to be somewhat disappointing. However many people vaca-

tion for only one or two days. In fact, the beach survey found this to 

be 19% of all lodging accommodation visitors, and they repeatedly return 

to the area. 

In light of the energy shortage and the economic crunch the nation 

has been experiencing, it is the projection of the Data Center that more 

Michigan residents will vacation in northern lower Michigan. In their 

study, the DNR reports that 35% of their respondents indicated that in-

creased fuel costs had reduced their recreational activities. The 

energy issue is changing tourist behavior, but recreation and vacation 

temain Important parts of peoples
1

 lives. Psychologically, people must 

have a change of pace - they need an opportunity to restore and refresh 

themselves. 

It should be emphasized that recreation or vacation are year-round 

psychological needs that do not occur seasonally or only at designated 

times. Individuals should not have to leave an area to recreate or 

restore themselves. A local individual, one visiting the area for a 

short time, or one visiting the area for several weeks have the same 

needs. It is essential that local and state recreation planners, business-

men and community members plan for an environment that continues to meet 

these needs. 
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When the DNR asked, "What do you look for most when deciding on a 
place to take a vacation?" The opportunity to visit friends or relations 
ranked #1 (14%). Scenery ranked #2 with 12% of the household heads plan-

ning vacation trips. The Data Center found 31.1% of the beach visitors 

vacationing in the area came mainly out of habit; 25.3% visit family and 

friends; 15.8% chose the area for aesthetic reasons. People wish to recre-

ate in an aesthetically pleasing natural environment that also provides 

them with an opportunity to socialize, and if it satisfies their needs, 

they will return again and again. 

Northern Michigan provides just such a place. It has a natural and 

beautiful environment for those seeking escape from the man-made environ-

ment of metropolitan areas. It should be emphasized that people will not 

stop taking vacations, but vacation styles may change. We in Northern 

Michigan must be prepared by taking the necessary steps to insure that 

the recreational needs of both local residents and visitors are being met. 

The Beach Survey raised the question - "Where and how does the person 

age 61 and over recreate?" More information is need on this age group. 

The Beach Survey results point out that creative recreation planning 

must address the four principle needs of the visitor and local citizen -

the economic, physical, psychological and social. To continually meet 

these needs, recreation must: 

1. Be relatively inexpensive. 

2. Be close to home or lodging. 

3. Have an environment which is conducive to sociability and aesthet-

ically pleasing. 

4. Allow space for both quiet relaxation as well as vigorous phys-

ical activity. 

5. Be a place that is pleasing for the entire family. 

Each recreation site need not include all of the above, but a recrea-

tion plan for a designated area should consider the fulfillment of these 

five qualities. Beaches are a natural setting in which individuals can 

meet their recreational needs, and knowledge of their users can contribute 

to the recreational planning for an area. 
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APPENDIX 1 

BEACHES BY COUNTY 

Lake Michigan & Bay Beaches Inland Lakes 

County 

Antirm£> 
Eastport County Park 
•Elk Rapids Municipal Beach 

Benzie: 
Benzie State Park - Platte River 
Elb^xta B-sach 
Frsukx.xt Beach 

Grand Traverse: 
Bowers Harbor 
Bryant Park 

*Clinch Park 
East Bay Park 
•Old Mission Point 
Sunset Park 

•Traverse City State Park 
West End Municipal Park 
•Yuba Park 

Kalkaska: 

Leelanau: 
D. H. Day Campground 
•Eltnwood Township Beach 
•Empire Public Bc.ach 
Lel&nd (Snyder Reach) 
Lighthouse Beach aorthport 
Hortbport - Village Beach 

Public Beach 
Peterson Vack 
Sutcons Bay Beach 

Richardi Park 
Thurston Park 
•Wooden Shoe Park 

•Beulsh Village Park 
Crystal Lake Public Beach 

•Lake Ann 

Interlochen State Park 

•East Lake 
Log Lake 

D. H. Day Public Beach 
Glenn Lake 

East Lelsnd Township Park 
Old Saltier

1

s 
Nedow's Bay Park 

•Beaches surveyed both weekday and weekend* 
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GRAND TRAVERSE AREA BEACH SURVEY 
Sumner 1977 

Interviewer's name_ 
Name of Beach ~ 
Townshi p Date / 

County 
" / Time AM-PM 

"Hello. I'm (name) , From the Grand Traverse Area Data Center, and we're 
doing a beach survey to determine who uses the area beaches and some issues 
concerning the beaches." 

1. 
2. 

8. 

M 

Number of people in your party 
Age breakdown: Number: Sex: (No.) 
Sr. Citizen 
Adult 30-60 Z Z Z 

18-29 z m 
i5-i7 — -

Z Z Z 
Under 10 

M ' F 
M F 
M F 
M F 
M 

Where do you live? 
Jraverse City (inside city limits) 
Antrim County 
_Kalkaska County 
Michigan 

(If a nonresident) Where are you staying? 
Visitting friends who live here. 
Hotel/motel 

Grand Traverse County 
"Benzie County 
"Leelanau County 
"Out of state 

_Passing through 

_Non-resident property owner. 
"Campground 
Other 

5. 

6. 

7A. 

(If a non-resident) How long are you staying? 
Not overnight 
2 - 14 Days 

Are you vacationing? Yes _ No 
If reply "yes' 
If reply "no" 

_0ne day (overnight) 
"Over 14 days 

Interviewer: 

7B. 

To boat. 
"To sun bathe. 

, ask questions 7A & 7B. 
ask only 7B. 

Why did you choose to vacation in this area? 
We have friends here. .This is such a beautiful area. 
We have read/heard about this area and wanted to see it. 
We vacation here often, and it is one of our favorite spots. 
Other 

What is the primary reason you chose this beach today? 
Thebfc&ch is beautiful. My friends come here. 
To fish. ; 
Pleasant place to bring my children. 
Other ^ 

We are interested In getting an idea of how people spend their day on the 
beach. Please tell me if you are or plan to do the following activities 
sometime during the day:

 A r e d o i n g P 1 a n t 0 d o 

Fishing 
Boating: Sail; Power; Row/paddle 
Skiing 
Swimming 
Sun bathing 
Visiting w/ friends 
Walk along beach 
Other 

(1) 



9. Have you used this beach before? Yes _ No 
Interviewer: If reply "yes", ask questions 10 and 11. 

If reply "no", ask only 11. 
10. How often do you use this beach? 

Daily Several times a week 
Once a week Several times a month 
Once a month Several times a summer 
Very seldom 

11. Whom do you feel uses this beach most? 
Teenagers Families 
Young adults Visitors 
Others 

12. Here are some problems people sometimes mention a&otrtrthe beaches, and we 
would like you to tell us how you feel about the beaches. 
A. Clean ; okay ; dirty 
B. Not too many people ; sort of crowded ; crowded . 
C. Parking is adequate ; somewhat difficult a real problem . 
D. It's very quiet ; there is some noise ; 

traffic and noise are real problems . 
E. Facilities are great ; could use some Improvement terrible . 
F. People are really nice and considerate ; people are okay ; 

people are wild and undisciplined . 
6. Boaters are a problem? Yes No . 

Interviewer: If the respondent is a visitor and adult, ask: 
13. Would you give us an estimate of what you spend a day while you are 

here. $ 
How much on food $ ; lodging $ ; other $ . 

14. Do you have any other comments on the beach?_ 

"Thank you for your time and trouble. You have beeh most helpful." 

(2) 
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